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Producers expect exceptional value in a trade show - a venue connecting them effectively with
79 the right people and the right solutions. They also want an opportunity to interact with industry
'™ experts and forums through which to collaborate with peer groups from across the nation and
across the globe. That is part of what AG CONNECT Expo will provide.
Events | had the good fortune to be in attendance at the recent Ag Media Summit where Martin
Richenhagen, Chairman of AGCO, announced the launch of AG CONNECT Expo, to be held

Ag Flash Reports

* AgExecutive Lol January 12-15, 2010. The pre-announcement publicity had created a sense of anticipation that
Forum something new and different was in the air, and the media interest after the announcement was
e Calendar 10 exhilarating. It a_ppeared the message had been communicated clearly that AG_ CONNECT
Expo was not going to be a regional ag show, but would be a world class gathering place for
e FFA Alumni 3 the world of agriculture. Nonetheless, questions arose following the announcement and | would
Auction like to address some of those here.
What sets this show apart from all of the other shows?
* AEMAnnual 10 AEMés goal is to provide a global gathering pl
Conference for the benefit of the industry. AG CONNECT is being created by a committee of individuals

who work in and understand the needs of the industry and whose

Global Advisor livelihood depends on agriculture. Consequently, the programs,

AG CONNECT is being

e India 57 . education and focus of exhibits all have the long term interest of the
2 created by a committee of [ d . ind. Th i Id heri |
o el Bl individuals who work in and TSI AR e event offers a world gathering place encom-
Ag Shows understand the needs of SRS al! aspects of_ agrlbusmes_s under one _rc_>of, prowdm_g: inno-
the industry and whose vative exhibits, organized networking opportunities, interactive edu-
g g livelihood depends on cational experiences and H®alcpess t
Global Public Policy agriculture. sented on a national and international level through a world class
e Biofuels 5 venue and in a collaborative environment. It is the world class
e Bob Stallman, 6 packaging of all the important aspects of the show coupled with the international reach that will
Pres. AFBF set AG CONNECT Expo apart. ~Continued on Page 2
Manufacturing 3,4,6 . .
Mo Secretary of Agriculture at AgExecutive Forum
Tech & Safety USDA Secretary of Agriculture wi l
e Tier 4 Engines g AgExecutive Forum being held Thursday, October 9, 2008 in St. Louis. 8
e NORA g Secretary Schafer will address issues surrounding the global nature of g&=
: : the agriculture industry today. Other speakers include economist and
e  Darrin Drollinger on . . . .
ASHCA Board 9 futgnst Dr. Jay Lehr with a global economic outlook on the |ndu§try,
. insights from former USDA Under Secretary of Farm & Foreign Agricul-
For questions, comments or to add ture Services J. B. Per]n, and Terry Francl, Senior Economist, American
someone to our distribution list, Farm Bureau Federation, and Al Ryder of 25x25 on renewable ener-
contact Anita Sennett, Editor, at g i € S . AEM6s VP Gl obal Public Po Y ak
asennett@aem.org. date on legislative issues and a panel of experts including Rick Tolman,

Steve Censky and Alan Tracy will explore commaodity trends.




AG CONNECT EXpO 2010 ~continued from Page 1

Is AG CONNECT Expo just for

equipment manufacturers?

No! AG CONNECT Expo is an ag
trade show for all types of manufac-
turers and suppliers to the Ag indus-
try.  This includes input suppliers,
suppliers to the agricultural livestock
industry, and any and all services that

Why Orlando?
Our surveys of North American pro-
ducers indicate that a warm weather
location is of great appeal. Orlando is
a very attractive venue with many
options for those who may wish to
extend their trip to include a few days
of rest and relaxation with their fami-

support the agricultural
industry.

With so many exist-
ing ag shows, what
prompted AEM to launch
another?

For some time now, our
members have been ex-
pressing the need for a
show which does more
than showcase regional
products and services.
Agriculture is a global in-
dustry which is becoming
more and more competi-
tive. To remain competi-
tive, manufacturers, deal-
ers, distributors, and pro-

L to R: Bob Schnell,
FEMA, and AEM Directors Martin Richenhagen,
President & CEO of AGCO, Rusty Fowler, President
& CEO of Krone, N.A. and Gary MacDonald, Execu-
tive Vice President of MacDon Industries toast the
successful announcement of AG CONNECT.

Executive Vice President of

ducers benefit from a col-
laborative international venue at
which our industry may gather and
provide a showcase for the world.
Great emphasis will be placed on
education, networking, global issues,
workforce development needs, etc.
which affect the agribusiness industry
as a whole in this very important time
in its development.

How will the indus-
try/producers/manufacturers/
exhibitors benefit from this show?
This event will offer a truly worldwide
and world class collaborative experi-
ence bringing the global agricultural
community together in one gathering
place for the benefit of exhibitors,
producers, government, media, and
all key industry leaders. AG CON-
NECT Expo will include organizations
representing every aspect of the in-
dustry, improving the value of partici-
pation by all segments. Exhibitors will
experience high returns driven by the
quality of attendees. Attendees will
benefit from the access to global-
scope information and networking. A
comprehensive registration process
will provide invaluable and accurate
feedback to both exhibitors and atten-
dees.

lies at the many attractions. Orlando
also has great appeal for the interna-
tional visitor. We also plan to take
advantage of FIl or
tural diversity by offering field trips to
attendees as an extension of the
show. Although the show will cer-
tainly continue to be held at a pre-
miere warm weather location, we are
still evaluating whether or not it will
remain in Orlando.

Is this an annual show?
After our inaugural show in 2010, we
will hold shows in two consecutive
years and will then go to an every
other year basis in order to put the
show in proper alignment with the
other major ag shows around the
world.

How can you have an ag show
without outdoor exhibits?
The value of this type of show is to
provide access to the products and
services and perhaps more impor-
tantly, provide access to the people
who are the experts representing
those products and services - which
AG CONNECT Expo will certainly do.
Many regional agricultural shows of-
fer demonstrations which we expect
will continue to fill that niche.

Meeting the Expectations of
Todayods
Agriculture today is dynamic and de-
veloping. As a result, the expecta-
tions of both exhibitors and attendees
(especially producers!) are changing.
Because of demands on the time of
producers as well as all attendees,
when they return home they want
solutions that increase their efficiency
and knowledge of the latest innova-
tions that they can employ in their
operation. AG CONNECT Expo is
designed to meet and exceed these
expectations!

Exhibitors expect opportunities to
meet with key customers from around
the world, the ability to easily track
and communicate with those who
stopped by their exhibit as well as
data on the buying expectations of
these key customers well after the
show is over.

AEM will offer a world class event
to both exhibitors and customers -
benefiting the agriculture industry as

a whol e. BUT it doesn
have mentioned fAby an
dustry. o Our mission i

beyond the 4 day event, using show

i (proceeds and our own resources to

work for key industry issues such as
attracting and retaining workers to our
industry, developing technical stan-
dards and safety practices and pro-
viding industry input to government
policies which impact agribusiness.

AG CONNECT Expo will be a
great international agricultural gather-
ing place for 4 days in January, 2010;
but we will use the show as a plat-
form and focal point to continue our
mission of supporting industry needs
365 days a year.

AG CONNECT Expo is only one
reflection of the changes that are tak-
ing place in this global industry. For
information on this
or any other ag
service  which
AEM offers, con-
tact Charlie
O6Bri en,
Vice President of
Agricultural
Services, at
cobrien@aem.org.
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2008 FFA Alumni Benefit Auction

FFA Alumni Associa-
tion holds its annual
auction October 24 at
the National FFA
Convention in Indian-
apolis. Items selling
to the highest bidder
include a New Hol-
land T6050 Elite tractor, a new 2009
Ford F-150 SuperCrew XLT, a New
Holland tractor/baler lease and an

recogni ze New Hol
Truck©os
commemorating our 60" year of part-
nership with each
ber Smyer, FFA Alumni Association
Program Manager. The Alumni Asso-
ciation, an adult volunteer group, has
been holding this auction since 1985.
Per Smyer, AThe
used to award five $1,000 college

scholarships to Ag Education majors,

- October 24, 2008

leadership/personal development

ex cept i on aprograms like the Washington Lead-

ership Conference in D.C. These

o scholarships would not be possible
generosity

wi thout the

Donations are still being ac-
cepted, online bids for other items are
being taken October 15-29 and
United Country Auction Services will
provide simultaneous online bidding
during the live auction beginning at 6

American Sportworks Talon ATV. and the rest is disbursed among state
i We truly appr ec iassociationa Inlthe forin oftsbthelar-
generous donations, and especially ships for student members to attend

p.m. EDT on October 24 at
www.unitedcountry.com/ffaauction.

Precision Ag Training Center Opened in Champaign, IL

AgriMarketing (August 18, 2008) - The Prairie State Technology Center is a state-of- the-art facility created with the pur-
pose of educating agriculturalists on the value of information management and the foundational applications needed to
glean that value.

Doosan Infracore Portable Power Officially Launches New Facility

Rental Equipment Register (August 15, 2008) - Doosan Infracore Portable Power has moved all manufacturing and admin-
istrative operations to its new Statesville, N.C., facility. Doosan Infracore International acquired the Statesville location in
December for the Portable Power business unit, formerly Ingersoll Rand Utility Equipment. The site has 473,000 square
feet of manufacturing and office space built on about 97 acres of land. The company said it will employ nearly 400 people
at the facility.

Mahindra acquires China firm through joint venture

India PRwire (August 18, 2008) -. The Mahindra Group's farm equipment arm Monday signed an agreement with one of the
top three Chinese tractor manufacturers to set up a majority-owned joint venture with an investment of $26 billion. Mahin-
dra's Farm Equipment Sector said it has inked a deal with the state-owned Jiangsu Yueda Yancheng Tractor Manufacturing
Co Ltd, under which it will acquire its assets and liabilities worth $50 million through a joint venture company. The Mahindra
group will hold 51% stake in the joint venture, through its subsidiary, Mahindra Overseas Investment Co (Mauritius) Ltd.
This will be Mahindra's second venture in the Chinese tractor sector after it acquired Jiangling Tractor and set up Mahindra
China Tractor Co Ltd.

AG CONNECT Expo Announcement Makes the News

What makes the announcement am here today to announce that our the Showo by John
of a new agriculture event newswor- association, AEM, is, as of this mo- of Agriculture Online. Walter wrote
thy? An appealing location for the ment, initiating AG CONNECT Expo, that, AThe U. S. n

new event, and the right time of year
to hold it? Would the involvement of
important industry representatives
matter? Would the benefits of the
new event make it all worthwhile?
Importantly, would the Ag media con-
sider the new event exciting or would
the announcement elicit one big
yawn?

a brand new global agriculture trade
show here in North America. The in-
augural show will be in this great
state of Florida, in Orlando January
12-15 in 2010. 0
Coverage of the announcement
could be seen on TV in California,
heard on radio in the Midwest, and
read at many of the most important

international focus, and farmers can
be better served with new farm show
technology, including a card system
that will enable data and info ex-
changes between farmer and manu-
facturer, organizers said. Orlando no
doubt would double as a family vaca-
tion for both U.S. and international
visitors. And, what else? Will AEM be

There was no yawning when Agriculture news media outlets. A T h e a better organizer of a farm show

Martin Richenhagen, President, 2008 Ag Media Summit was definitely than its competitors? Will they pro-
Chairman & CEO AGCO Corp. and the place to announce our new vide better services to manufacturers
AEM First Vice Chairman, launched show, 06 said AEM Pr andthasbawtgoers? dheinsuccess in
AG CONNECT Expo at Slater. the construction industry says this
M e dia Summi:t Ri chenhagenos e n t gnoupsis wed eguippea $0 run equip-
(http://www.agmediasummit.com/) ireflected in a bl ognepbdsshaogeofifaddén Rageis
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